
Consumers International has an effective toolkit to shape policy and practice at the national, regional and international level. Our six-lever approach drives 
impact by combining global reach with deep insight into consumer needs and priorities.

RESEARCH FOR  
CONSUMER INTEREST 

Consumer insights and testing to 
improve the marketplace

inclusive POLICY & Standards DEVELOPMENT
Influencing policy and standard-setting at 
national, regional and international levels

PUBLIC AWARENSS &
CONSUMER campaigns

Designing and delivering public campaigns 
that inform and empower consumers

INNOVATION & ADAPTIVE business models
Developing innovations, tools and business 

models grounded in consumer rights 
principles

Building bridges
Creating connections, dialogues and 
partnerships across sectors and silos 

Community engagement
Building systems change with and for 

communities around the world 

Our toolkit
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